Gasteumirage 525 IDM S
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Gasteumfrage
Mobility

Which means of transport did you use to arrive at your holiday

destination? *

86.7%
80%
60%
40%
20%
5.3%
Car Hybrid Car

*Main means of transport (based on km travelled)

4.8%

Other

2.5%
I

Train

0.8%

E-Car

50%

40%

30%

20%

10%

0%

54.7%

Private vehicle

24.6%
14.9%
Local Bus Long distance
bus/coach

4.0%

| did not use
any of these

1.3%

Train
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What was your preferred mode of transportation during your stay? *

0.6%

Rental car
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Gasteumfrage
Mobility

Are you familiar with the Guest Pass (Mobil Card South
Tyrol)?

Yes 491 (93.5%) —

L No 34 (6.5%)

*Only for the Yes Responses
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Did you make use of the Guest Pass during your holiday in South Tyrol? *

180
149
150 ................................................................
109
100 ......................................................................
53
50 ................................................................
22% 37% 30% 1%
D .......... .
Daily Frequently Rarely Never
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Gasteumfrage

Expenses/cost

With whom do you travel?

44.4% 44.2%

40%

30%

20%

10%

0%
With partner With family

5.3%

Alone

4.8%

Other

1.3%
I

In a group
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How many adults? *

—— 20.3%

58.2% —

~— 13.4%

— 3.0%
L 229%

o1 e203 @405 @6

How many children? *

36.9% —.

— 33.3%

22.5% —/ N 5.4%

elel @203 @4 nd

*Only for the Response: "With family/children”
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Gisteumfrage IDM 55
Expenses/cost 505

What type of accommodation did you choose?

32.4%
31.4%

30%

26.5%

25%

20%

15%

10%

7.2%

5%
2.5%

0%
Half board Bed & Breakfast Without board % board Full board


https://app.powerbi.com/groups/me/reports/82769fb4-d126-485b-b207-d28c423313d5/?pbi_source=PowerPoint

Gasteumfrage IDM =53

Expenses/cost 925
How much did you spend on average per adult per day?
more than 200€, , 140-170€, 80-110€, 50-80€, 30-50€ 0€, | don't know
Accommodation . 20.3% 29.7% 26.9%
Food and drink I | 4.9% 21.6% 63.3% 5.7%

Shopping I 10.7% 14.5% 39.7% 14.5%
Other expenses . l 6.0% 16.0% 32.0% 34.5%

Gondola lifts . I 5.0% 19.9% 45.4% 22.7%

Other recreational activities (e.g., museums, guided tours) 11.7% 54.5% 27.3%

Local public transport 15.4% 73.1%
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. INNOVATORS.
Gasteumfrage IDM s
Expenses/cost 232
How much did you spend on average per child per day?*
more than 200€, , 140-170€, 80-110€, 50-80€, 30-50€ 0€, | don't know

Accommodation I 6.9% 12.1% 14.7% 28.0% 4.3%
Local public transport I 85.8%

Other recreational activities (e.g., museums, guided tours) - 53.4%

Cable cars 53.2% 5.2%
Food and drink 221%
Other expenses 45.5% 11.7%
Shopping 38.7% 6.1%

*Only for the Response: "With children/family"


https://app.powerbi.com/groups/me/reports/82769fb4-d126-485b-b207-d28c423313d5/?pbi_source=PowerPoint

Gisteumfrage IDM 55
Expenses/cost 505

How much did you spend for your holiday in the Ahrntal Valley in total?

42.5%

40%
30%
25.7%
20% 18.9%
10%
6.5%
2.?% 2 1 DAJ 1 .7%

1000-2000€ 2000-5000€ 500-1000€ 200-500€ | don't know more than 5000€ less than 200€
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| |
Gasteumfrage IDM
Expenses/cost 925

How satisfied are you with the current relation of quality and price in destination? (5 = very satisfied, 1 = unsatisfied, 0 = no answer)

Accommodation 32.6% 10.1%

Cable cars 17.1% 19.2% 9.0% 32.6%

Food and drink

Recreational activities (eg., museums...

Shopping

cede3n’el el
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Gasteumfrage

Reason for holiday and activities

How did you hear about the region?
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How did you hear about
the region?

25 anni fa, meeting sportivo della
figlia

App Park for night

Artikel in Trekkingzeitschrift
Capitati per caso

Ci vengo da oltre 20 anni

Ci vengo da pit 30anni
Conoscenza dell Alto Adige
Durch eine Busreise

Durch Zufall

ero in vacanza in val Pusteria e ho
visto la valle aurina € me ne sono
innamorata

Evento
Fachzeitschrift fir Architektur

Frequentando Plan de Corones in
inverno

Gruppenreise

ich kenne das Ahrntal seit 1972 von
meinen Eltern

Ich komme seit 2013

Ich komme seit 2013 mehrmals im
Jahr

Ich komme seit mehr als 40 Jahren
ins Ahrntal, damals hat mein Vater
Ferien fur Jugendgruppen organisiert
und durchgefuhrt.

kommen seit Gber 5 Jahren immer
wieder

Konfirmandenferienseminar
Last minute reservation
lavoro

I'ibri di escursioni
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Gasteumfrage IDM s
Reason for holiday and activities 925

How important are the following factors in choosing your holiday destination? (5 = very important, 1 = unimportant, 0 = no answer)

Doing something for my health/wellbeing l
Doing something for the mind/education
Enjoying the region's natural lanscape

Finding some inner peace/enjoying the silence
Spending time with partner/family/friends .

The holiday region’s focus on sustainability .
Trying typical regional food & drink I

50403020100
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Gasteumfrage

Reason for holiday and activities

Why did you choose this region as your holiday destination?

69 162 155
. 46 36 25
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Have the expectations you had prior to the trip been fulfilled? (1 = Not at all fulfilled, 4 =
Completely fulfilled) 4 371
70.67%

0 20 40 60 80 100
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Gisteumfrage IDM i
Reason for holiday and activities 505

Why?

E la valle piti bella ed ancora intatta
Perché il Cascade & chiuso
Siamo in ITALIA, ma siamo stati trattati come i peggiori stranieri. Superficialita, distacco e menefreghismo I'hanno fatta da padrone. VERGOGNOSO!
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Gasteumfrage IDM 3

Reason for holiday and activities 925
Which of the following did you use/try during your stay? Which of the following
did you use/try during
461 your stay?

Coworking Space
400 Naturbadeteich Geis
non lo so
Piscina e SPA
Rafting
Trasporti pubblici

311 ro
300 290
200 177
129
113
102
100
63
41
26 23
8% 9% 7% 5% 4% 5% 2% 9% 2% Is% B B 22%
0

Hiking trail Purchase of  Cable cars Shopping Museums Playgrounds Kneipp paths Cycling route Bicycle Guided Climatic Via ferrata Other
network local/agricu... and cultural network Rental activities (e.g. Gallery
products offers\n guided bike Prettau/Pre...
or hiking

tours)
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Gisteumfrage IDM i
Sustainability 525

What do you associate with the term “sustainable tourism”? (5 = totally agree, 1 = disagree, 0 = no answer)

Careful/sustainable production of regional products .

Clean air EEETTTEE

Conservation of resources at accommodations/ gastronomy
Emission-free/low-emission travel

Landscape-friendly architecture

Low/no use of plastic at accommodations/gastronomy/restaurants (]
Pedestrian-friendly villages with car-free streets

Preservation of cultural heritage .

Use of green energy at the various accommodations and other tourist infrastructure
Use of public transport on site

Use of regional and/or organic products for gastronomy/restaurants 31.6% 4.0% .
Use of tap water as drinking water B

Waste recycling -

5e4@3 020100
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Gasteumfrage

Sustainability

Are you familiar with tourism sustainability
certifications?

No 489 (93.1%) —

\— Yes 36 (6.9%)

How important is certification when selecting your ideal holiday
accomodation? (1 = Unimportant, 5 = Very important)

3.2

INNOVATORS.
I DEVELOPERS.
MARKETERS.

925

Which sustainability certifications do you know?
v

Vitaalpina
Tourcert, Biosphere, GSTC, Greensign, ecolabel, dsterr. Umweltzeichen, Earth Check, emas, Turn to zero
Simbolo gallo rosso con attribuzione nr. Fiori

Respiration-Health-Hotel
Name ist mir nicht bekannt
Nachhaltigkeitslabel Sudtirol
Klimahaus

Klassifizierung bei booking
1SO 14001

GSTC

How important is certification when selecting your ideal holiday region? (1 = Unimportant, 5 = Very important) *

How important is certification when selecting your ideal holiday

region? (1 = Unimportant, 5 = Very important) 5 71
13.52%
4 T27.62%
191 |
I o
32 2 TH124%
1 59
11.24%
0 50 100

*Only who is familiar with certifications
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Gasteumfrage
Sustainability

Would you return to this destination for holiday?
Yes 518 (98.7%) —

L No 7 (1.3%)

Why?

E stato espresso prima

Fehlendes Bad in Sand in Taufers (Hauptattraktion im letzten Jahr!)
Paesaggio deturpato nel corso degli anni da costruzioni selvagge di hotel e disboscamenti. Ha perso la sua “natura “ che la contraddistingueva. Troppo turismo, troppe cara.

Troppe domande irrilevanti
Volle Busse und teilweise unfreundliche Fahrer, schlecht ausgeschilderte Wanderwege, wenige Veranstaltungen

Wetter zu wechselhaft
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Gasteumfrage IDM s

MARKETERS.

Sustainability 525

Net Promoter Score

75

/2

-100 100
Category ‘ Responses Percentage
Detractor(0-6) 24 4.57%
Passive(7-8) 101 19.24%
Promoter(9-10) 400 76.19%

Total 525 100.00%
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Gasteumfrage

General questions

How long do you stay in the region?

50%

40%

30%

20%

10%

0%

48 8%

more than 7
nights

27 2%

7 nights

6.9%

5 nights

6.7%

6 nights

5.5%

4 nights

9%

o

3 nights

1%

2

2 nights

What type of accommodation did you choose?

35%
X
10
V)
30% (3]
25%
20%
15%
10%
5%
0%
B&B /
Apart...
/
Resid...
/
Guest...

R
«
ol
™
39 2 =)
2 Q S
= o S
=2
<
o 2
N
H -
3/3s Farm 5/4/4s Self-c... 1/2star Campi...
star holidays star house hotel Sand
hotel hotel

0.2%

Youth
Hostel

INNOVATORS.
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MARKETERS.
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What type of
accommodation did

you choose?
Other

Aparthotel
Appartamento in hotel
Berghdtte

Biohotel

Campeggio Sandgold
Camper

Camping

Camping Sandgold
Campingplatz

Campingplatz in St. Lorenzen im
Pustertal, aber 3Ganztagestouren im
Ahrntal

casa di proprieta

Casa privata

Chalet

Maso

parcheggio per camper
Sosta camper


https://app.powerbi.com/groups/me/reports/82769fb4-d126-485b-b207-d28c423313d5/?pbi_source=PowerPoint

| |
Gasteumfrage IDM
General questions 595

Is this your first stay in this region?

No 413 (78.7%) —._

S Yes 112 (21.3%)
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Gasteumfrage IDM s

General questions 413

How often have you visited this region in total? *

more than 3 times 343 (83.1%) .

2.3 times 70 (16.9%)

*Only if the Response of question "Is this your first stay in region?" is No.
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Gasteumfrage

General questions

At what time of year did you visit this region? *

400
381
300
200
156
100
92% 38%
0
Summer Winter

*Only if the Response of question "Is this your first stay in region?" is No.

114

28%

Autumn

INNOVATORS.
I DEVELOPERS.
MARKETERS.

413

18%

Spring
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Gasteumfrage IDM
General questions 525

Have you holidayed in other regions of "Sudtirol/Alto Adige"?

/7 Yes 418 (79.6%)

No 107 (20.4%) _/
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Gasteumfrage IDM

General questions 418

How often have you been on holiday in "Stdtirol/Alto Adige"? *

more than 10 times 269 (64.4%)

4-10 times 121 (28.9%)

2-3 times 24 (5.7%)
1 time 4 (1.0%)

*Only if the Response of question "Have you holidayed in other South Tyrolean holiday regions?" is Yes.
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Géasteumfrage IDM s

MARKETERS.

General questions 418

In which holiday region did you overnight? *

319
300
250
222
200 187
177
161 161 160
154 150 149
150
119
111
100
79
61
0 46
6% 3% 5% 2% 9% 9% 8% 7% 6% 6% 8% 7% 9% 5% 1%
0
Ahrntal/Valle Bruneck/Bru... Meran/o and  Alta Badia\n Brixen/Bres... Kronplatz/Plan Bolzano/Bo...  Gréden/Val Seiser Drei Sterzing/Vip... Vinschgau/Val Villnésstal/Val Alto Eggental/Val
Aurina and surroundings and de Corones and Gardena Alm/Alpe di  Zinnen/Three and Venosta di Funes Adige/Sadtirol d'Ega\n
surrounding... surroundings surrounding... Siusi\n Peaks\n surroundings Wine Road

*Only if the Response of question "Have you holidayed in other South Tyrolean holiday regions?" is Yes
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